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POSITIVE DRIVE KIRCHBERG MOBILITY BEHAVIOUR CHANGE CAMPAIGN



Status of the mobility situation of Kirchberg employees



Analyse – Spatial distribution of the commutes of the employee of Kirchberg
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Kirchberg cycling
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New cycle infrastructure
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Analyse - Morning trips to Kirchberg

Positive Drive Participants are stuck in normal morning and evening traffic
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Analyse - Trip to Kirchberg

Morning Traffic on and around the Kirchberg 

● between 7h30 and 8h30 traffic jam

● Deviation from traffic to the side roads

● Speed goes up again after 9h30
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Towards a sustainable solutions for the Kirchberg employees



From where to work? How? The preferred modes
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8 KM
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20 KM

89% 

1,2 -> 1,5 
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General recommendations for enterprises



General recommendations for our companies

● To incentivise and promote the use of shared mobility (shared car fleet)

● To promote carpooling especially on the most congested routes (+ safety car)

● To review internal parking places attribution (Favour carpoolers/ Smart Parking)

● To promote the use of active mobility of people living less than 5K from work (+E-Bike)

● To propose alternatives for the lease car  (Mobility budget) 

● Try to understand the reasons behind mobility behaviour (Think out of the box) 

● Promote Multimodality (1 out of 5 workdays)



THANK YOU


